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NEVER let other people tell you who your enemies are

"The ruling class has the schools and press under its thumb. This enables it to sway the emotions of the masses." Albert Einstein
Think of the press as a great keyboard on which the government can play. Joseph Goebbels

Paul Johnson, Auburn University prof, states: "Propaganda: Persuasive communications directed at a specific audience that are designed to
influence the targeted audience's opinions, beliefs and emotions in such a way as to bring about specific, planned alterations in their behavior. The
information communicated by the propagandist may be true or false, the values appealed to may be sincerely held by the propagandist or cynically
manipulated, and the presentation may be either logically and dispassionately argued or rhetorically tailored to arouse the most irrational emotions
and prejudices -- but the message content of propaganda is always deliberately selected and slanted to lead the audience toward a predetermined
mindset that benefits the cause of the propagandist."
My definition of Propaganda: the subset of human communications that are intended to confuse/damage the recipient, making the recipient more
ignorant/deluded/non-rational/apathetic/fearful and/or receptive to accepting falsehoods as truth; an attempt to convince the recipient to alter their
behavior in ways that benefit the propagandist's paymasters. Propaganda usually consists of emotional appeals and/or purposefully incomplete
data.
Propaganda pushers can spread mental holes, bought thought, not-thought, and dain bramage--increasing ignorance intentionally. Perhaps
that's why they're called propaganda canned-pains.
As the Main$treamMedia is tightly controlled, a truth-seeker who wishes to publish is forced to use disreputable commercial media. The truth is
found alongside articles of glowing Elvis apparitions and alien abductions, which provide a negative 'framing' of the truth-seeker's work. If
necessary, the truth-seeker's work is also misquoted and mocked in the M$M, even by sitcom characters [more negative 'framing']. If all this is still
not enough to suppress the truth, unethical humans could be paid to misdirect the truth seeker... or much, much worse. Add in the average
citizen's all-too-human cog dis [I DO NOT WANT TO BELIEVE THAT!] and the fate of Socrates and Aristotle and of the founders of certain religions
begins to make sense.
But then there was the internet...

Thomas Jefferson once said "I have sworn upon the altar of God eternal hostility against every form of Tyranny over the mind of man."
Works for me. Here's my collection of anti-tyranny over the mind of man.
"The propagandist strives for simplicity and vividness, coupled with speed and broad impact. He stimulates popular emotional drives...in so
doing, he must for the most part bypass factual discussion and debate of any sort." Alfred McClung Lee, author,
_How_to_Understand_Propaganda_ (1952)
The principles underlying this kind of propaganda are extremely simple. Find some common desire, some widespread unconscious fear or anxiety; think out
some way to relate this wish or fear to the product you have to sell; then build a bridge of verbal or pictorial symbols over which your customer can pass from fact
to compensatory dream, and from the dream to the illusion that your product, when purchased, will make the dream come true. In toothpaste, for example, we buy,
not a mere cleanser and antiseptic, but release from the fear of being sexually repulsive. Aldous Huxley, Brave New World Revisited
“(...) most of our daily news is inert, consisting of information that gives us something to talk about but cannot lead to any meaningful action.” author
and professor Neil Postman
"The loud little handful will shout for war. The pulpit will warily and cautiously protest at first.... The great mass of the nation will rub its sleepy eyes, and
will try to make out why there should be a war, and they will say earnestly and indignantly: "It is unjust and dishonorable and there is no need for war."
Then the few will shout even louder.... Before long you will see a curious thing: anti-war speakers will be stoned from the platform, and free speech will be
strangled by hordes of furious men who still agree with the speakers but dare not admit it...
Next, the statesmen will invent cheap lies...and each man will be glad of these lies and will study them because they soothe his conscience; and thus he will
bye and bye convince himself that the war is just and he will thank God for a better sleep he enjoys by his self-deception." Mark Twain
"Most people prefer to believe that their leaders are just and fair, even in the face of evidence to the contrary, because once a citizen
acknowledges that the government under which he lives is lying and corrupt, the citizen has to choose what he or she will do about it. To
take action in the face of corrupt government entails risks of harm to life and loved ones. To choose to do nothing is to surrender one's
self-image of standing for principles. Most people do not have the courage to face that choice. Hence, most propaganda is not designed
to fool the critical thinker but only to give moral cowards an excuse not to think at all." Michael Rivero
"Being actively critical of something one is dependent on is thought to be psychologically uncomfortable, and therefore avoided in favor of
increased perceptions of legitimacy, trust, and desirability.
(...) once something (such as unfamiliarity) increases the extent to which people feel dependent on the government, they will place more trust in
its operation, rather than seeking independence or finding faults in the government’s abilities.
(...) not only do people trust in the government more when they feel unknowledgeable about a threatening social issue, but they also appear
motivated to avoid learning new information about it."
On the Perpetuation of Ignorance: System Dependence, System Justification, and the Motivated Avoidance of Sociopolitical Information by Steven
Shepherd and Aaron C Kay in the Journal of Personality and Social Psychology Nov 7, 2011
"Why of course the people don't want war ... But after all it is the leaders of the country who determine the policy, and it is always a simple
matter to drag the people along, whether it is a democracy, or a fascist dictatorship, or a parliament, or a communist dictatorship ... Voice or no
voice, the people can always be brought to the bidding of the leaders. That is easy. All you have to do is to tell them they are being attacked, and
denounce the pacifists for lack of patriotism and exposing the country to danger. It works the same in any country." Hermann Goering

"The easiest way to gain control of a population is to carry out acts of terror. [The public] will clamor for
such laws if their personal security is threatened".
Josef Stalin
“The whole aim of practical politics is to keep the populace alarmed (and hence clamorous to be led to safety) by menacing it with an endless
series of hobgoblins, all of them imaginary.” H. L. Mencken
Between World Wars I and II, the rise of the public relations industry in the United States and the growing use of
propaganda by fascist and communist governments prompted a group of social scientists and journalists to found a
remarkable organization called the Institute for Propaganda Analysis. The IPA published a periodic newsletter that
examined and exposed manipulative practices by advertisers, businesses, governments, and other organizations.
Fearlessly eclectic, it hewed to no party lines and focused its energies on studying the ways that propaganda could
be used to manipulate emotions. It is best known for identifying several basic types of rhetorical tricks used by
propagandists:
1. Name-calling. This technique, in its crudest form, involves the use of insult words. (...) such as "betray,"
"corruption," "decay," "failure," "hypocrisy," "radical," "permissive," and "waste." The term "junk science," is an
obvious use of this same strategy. (...)
2. Glittering generalities. This technique is a reverse form of namecalling. Instead of insults, it uses words that
generate strong positive emotions-words like "democracy," "patriotism," "motherhood," "science," "progress,"
"prosperity." Politicians love to speak in these terms. (...) words such as "caring," "children," "choice,"

"commitment," "common sense," "dream," "duty," "empowerment," "freedom," and "hard work" when talking about
themselves and their own programs. (...)
3. Euphemisms are another type of word game. Rather than attempt to associate positive or negative connotations,
euphemisms merely try to obscure the meaning of what is being talked about by replacing plain English with
deliberately vague jargon. (...) Examples include the use of the term "strategic misrepresentations" as a euphemism
for "lies," or the term "employee transition" as a substitute for "getting fired." Euphemisms have also transformed
ordinary sewage sludge into "regulated organic nutrients" that don't stink but merely "exceed the odor threshold."
4. Transfer is described by the IPA as "a device by which the propagandist carries over the authority, sanction, and
prestige of something we respect and revere to something he would have us accept. For example, most of us respect
and revere our church and our nation. If the propagandist succeeds in getting church or nation to approve a campaign
in behalf of some program, he thereby transfers its authority, sanction, and prestige to that program. Thus, we may
accept something which otherwise we might reject. (...)
5. Testimonial is a specific type of transfer device in which admired individuals give their endorsement to an idea,
product, or cause. Cereal companies put the pictures of famous athletes on their cereal boxes, politicians seek out
the support of popular actors, and activist groups invite celebrities to speak at their rallies. (...)
6. Plainfolks. This device attempts to prove that the speaker is "of the people." Even a geeky multibillionaire
(...) tries to convey the impression that he's just a regular guy who enjoys fast food and popular movies. (...)
7. Bandwagon. This device attempts to persuade you that everyone else supports an idea, so you should support it
too. Sometimes opinion polls are contrived for this (...) "The propagandist hires a hall, rents radio stations,
fills a great stadium, marches a million or at least a lot of men in a parade," the IPA observed. "He employs
symbols, colors, music, movement, all the dramatic arts. He gets us to write letters, to send telegrams, to
contribute to his cause. He appeals to the desire, common to most of us, to follow the crowd."
8. Fear. This device attempts to reach you at the level of one of your most primitive and compelling emotions.
Politicians use it when they talk about crime and claim to be advocates for law and order. (...) Fear can lead
people to do things they would never otherwise consider. (...) most people can be convinced to support a specific
war if they believe that they are fighting an enemy who is cruel, inhuman, and bent on destroying all that they hold
dear.
The IPA disbanded at the beginning of World War Two, and its analysis does not include some of the propaganda
devices that came to light in later years, such as the "big lie," based on Nazi propaganda minister Joseph
Goebbels's observation that "the bigger the lie, the more people will believe it." Another device, which the IPA did
not mention but which is increasingly common today, is the tactic of "information glut"-jamming the public with so
many statistics and other information that people simply give up in despair at the idea of trying to sort it all
out.
excerpted from the book Trust Us, We're Experts! by Sheldon Rampton and John Stauber From the excellent "Third
World Traveller" website http://www.thirdworldtraveler.com
"And yet children are nowhere taught, in any systematic way, to distinguish true from false, or meaningful from meaningless,
statements. Why is this so? Because their elders, even in the democratic countries, do not want them to be given this kind of
education. In this context the brief, sad history of the Institute for Propaganda Analysis is highly significant. The Institute was
founded in 1937, when Nazi propaganda was at its noisiest and most effective, by Mr. Filene, the New England philanthropist.
Under its auspices analyses of non-rational propaganda were made and several texts for the instruction of high school and
university students were prepared. Then came the war -- a total war on all the fronts, the mental no less than the physical. With
all the Allied governments engaging in "psychological warfare," an insistence upon the desirability of analyzing propaganda seemed
a bit tactless. The Institute was closed in 1941." Aldous Huxley in Brave New World Revisited. He also notes that certain educators,
military authorities, clergymen, and advertisers were happy to help get rid of the I.P.A.

Ten things you need to know about propaganda [from an article by Nancy Snow; this is propaganda about propaganda.]
1 - Truth is not the absence of propaganda; propaganda thrives in presenting different kinds of truth, including half truths,
incomplete truths, limited truths, out of context truths. (...) The Big Lie or Tall Tale is the most ineffective propaganda. [ Unlike Ms.
Snow, no6ody thinks the Big Lie still works almost as well as ever--in a better world, few would believe the 'conspiracy theory' that a sick old guy in
a cave, directing a smallish group of young men with his cell phone--men who are armed only with box-cutters--could somehow result in a massive
and successful attack against the world's greatest military power.]
2 - Propaganda is not so much designed to change opinions [!!!] so much as reinforce existing opinions, prejudices, attitudes. The
most successful propaganda will lead people to action or inaction through reinforcement of what people already believe to be true.
[Once a population largely believes what the propagandist wishes them to believe, isn't the con-job done already? "Those who can make you
believe absurdities can make you commit atrocities." Voltaire]
3 - Education is not necessarily the best protection against propaganda. ['Not necessarily'? Then what is better protection--good looks?]
Intellectuals and "the educated" are the most vulnerable to propaganda campaigns because they (1) tend to absorb the most
information (including secondhand information, hearsay, rumors, and unverifiable information [Ms Snow is saying that intellectuals and
"the educated" are really gullible fools!]); (2) are compelled to have an opinion on matters of the day and thus expose themselves more
to others' opinions and propaganda campaigns [No. Why would intellectuals feel especially compelled to have and express opinions? "The
trouble with the world is that the stupid are cocksure and the intelligent are full of doubt." Bertrand Russell]; and (3) consider themselves
above the influence of propaganda, thereby making themselves more susceptible to propaganda. [In other words, intellectuals are so
arrogant that they are easily mentally manipulated. These unsubstantiated assertions are rather unflattering to intellectuals and 'the educated.'

“What gets us into trouble is not what we don't know, it's what we know for sure that just ain't so.” Mark Twain Anti-intellectualism is
part of every propaganda system. The knowledgeable are the first to detect and resist propaganda, unless you count those people so cynical
that they believe no6ody. "For no citizen will believe that he is unable to have opinions. Public opinion surveys always reveal that people have
opinions even on the most complicated questions, except for a small minority (usually the most informed and those who have reflected most).
The majority prefers expressing stupidities to not expressing any opinion: this gives them the feeling of participation." From Propaganda: The
Formation of Men's Attitudes by Jacques Ellul
"(...) propaganda for the masses had to be simple, it had to concentrate on as few points as possible, and then
had to be repeated many times, with emphasis on such emotional elements as love and hatred." Adolf Hitler "Such, then,
was Hitler's opinion of humanity in the mass. It was a very low opinion. Was it also an incorrect opinion? The tree is known by its fruits, and a theory of human
nature which inspired the kind of techniques that proved so horribly effective must contain at least an element of truth." Aldous Huxley in Brave New World
Revisited]
4 - [deleted, low signal to noise ratio, boring]
5 - Propaganda seeks to modify public opinion, particularly to make people conform to the point of view of the propagandist. [This
makes propaganda sound benign--no mention of lies/half-truths/emo appeals/etc.] In this respect, any propaganda is a form of
manipulation, to adapt an individual to a particular activity. [Odd word choices for the aftereffects of a heinous human behavior. "Adapt" an
individual? What particular 'activity' are we talking about here?]
6 - Modern forms of communication, including mass media, are instruments of propaganda. Without the monopoly concentration of
mass media, there can be no modern propaganda. [What is 'modern' propaganda?] For propaganda to thrive, the media must remain
concentrated, news agencies and services must be limited, the press must be under central command, and radio, film, and
television monopolies must pervade. [Not true. In the past, sufficient fear of the consequences of disobedience has ensured compliance, for
even in dictatorships, media domination by a very few corporations was impossible in the past. In democracies and republics, there were/are other
way$. After the Rockefeller disaster in the coal fields of southeastern Colorado in April of 1914, ordinary counter-publicity was insufficient to
stem the tide of attacks on corporate America coming from mass circulation magazines such as Leslie's Illustrated Weekly, McClures's,
Everybody's, Success, Hampton's, Collier's, The Arena, The Masses, and others. A counterattack was launched to destroy the effectiveness of the
magazines: West Virginia Pulp and Paper bought McClure's, Butterick Patterns bought Everybody's, bankers folded Success by calling in its loans
and ordered the editors of Collier's to change its editorial policies, the distributor of Arena informed the publisher that unsold copies would no
longer be returned, and Max Eastman's Masses was doomed by the passage of legislation enabling the postmaster to remove any publication from
the mails at his own discretion. Through these and similar measures, the press and magazines of the United States had been fairly effectively
muzzled by 1915 with not a single printing press broken by labor goons. These midrange steps in the socialization of American society can best be
seen as exposing the will to homogenize at work in this country once the entire economy had been corporatized. John Taylor Gatto, in his book
"The Underground History Of American Education"]
7 - [deleted, same reasons]
8 - Modern propaganda began in the United States in the early 20th Century. During World War I, the mass media were
integrated with public relations and advertising methods to advocate and maintain support for war. The Creel Committee
established the first American publicity campaign to spread and disseminate the gospel of the American way to all corners of the
globe. [What does 'modern' mean, again? How is 'modern' 'ganda different from 'not-modern? What did the Creel C actually do? All this is
irrelevant, not informative, and not worthy of a 'top-ten' list.]
9 - In the United States, private commercial propaganda is as important to notions of democracy as governmental propaganda. [I
think this is a half-truth--unlike Ms. Snow (if this is actually one of her writings), I believe in 'invisible governbents' and that corp and gov are one
and the same in Corpwhoristan.] Commercial appeals to the people through advertising, which plays on irrational fantasies and
impulses, are some of the most pervasive forms of propaganda in existence today. [This implies that 'ganda isn't going to affect anyone
unless they have irrational fantasies and impulses--do you know anyone who would admit to that?]
10 - [deleted, same reasons]
you can visit --> http://www.thirdworldtraveler.com/Nancy_Snow10ThingsNeedKnowPropaganda.html
to read the original version. 'Traveler' is a great website, despite their decision to run this particular article.

Methods of Media Manipulation
The built-in biases of the corporate mainstream media faithfully reflect the dominant ideology, seldom straying into territory that might cause
discomfort to those who hold political and economic power, including those who own the media or advertise in it. What follows is an incomplete
sketch of the methods by which those biases are packaged and presented.
Manipulation often lurks in the things left unmentioned. The most common form of media misrepresentation is omission. Sometimes the omission
includes not just vital details of a story but the entire story itself, even ones of major import. (…) stories that might reflect poorly upon the
powers that be are the least likely to see the light of day. Thus the Tylenol poisoning of several people by a deranged individual was treated as
big news but the far more sensational story of the industrial brown-lung poisoning of thousands of factory workers by large manufacturing
interests (who themselves own or advertise in the major media) has remained suppressed for decades, despite the best efforts of worker safety
groups to bring the issue before the public.
When omission proves to be an insufficient form of suppression, the media resort to outright lies. At one time or another over the course of forty
years, the CIA involved itself with drug traffickers in Italy, France, Corsica, Indochina, Afghanistan, and Central and South America. Much of this
activity was the object of extended congressional investigations and is a matter of public record. But the media seem not to have heard about it.
Like all propagandists, media people seek to prefigure our perception of a subject with a positive or negative label. Some positive ones are:
"stability," "the president's firm leadership," "a strong defense," and "a healthy economy." (…) The label defines the subject, and does it without
having to deal with actual particulars that might lead us to a different conclusion. Some common negative labels are: "leftist guerrillas," "Islamic

terrorists", "conspiracy theories," "inner-city gangs," and "civil disturbances." These, too, are seldom treated within a larger context of social
relations and issues. The press itself is facilely and falsely labeled "the liberal media" by the hundreds of conservative columnists, commentators,
and talk-show hosts who crowd the communication universe while claiming to be shut out from it.
(…) to accept at face value what are known to be official lies, uncritically passing them on to the public without adequate confirmation.
[no6ody's note: Weapons of Mass Destruction! Iran is building nukular bombs!] Face-value transmission has characterized the press's performance
in almost every area of domestic and foreign policy, so much so that journalists have been referred to as "stenographers of power."
False balancing (…) In accordance with the canons of good journalism, the press is supposed to tap competing sources to get both sides of an
issue. [no6ody's note: Good luck getting the press to actually do this. Also, there are usually more than two sides to any issue.]
The most effective propaganda is that which relies on framing rather than on falsehood. By bending the truth rather than breaking it, using
emphasis and other auxiliary embellishments, communicators can create a desired impression without resorting to explicit advocacy and without
departing too far from the appearance of objectivity. Framing is achieved in the way the news is packaged, the amount of exposure, the
placement (front page or buried within, lead story or last), the tone of presentation (sympathetic or slighting), the headlines and photographs, and,
in the case of broadcast media, the accompanying visual and auditory effects. (…) Television commentators and newspaper editorialists and
columnists affect a knowing style and tone designed to foster credibility and an aura of certitude or what might be called authoritative ignorance,
as expressed in remarks like "How will the situation end? Only time will tell." by Michael Parenti, from the book _20 years of Censored News_
by Carl Jensen and Project Censored
[ shortened for the internets--full ver here: http://www.thirdworldtraveler.com/Media/MediaManip_Parenti.html ]

"Much of our media now are so image-rich and content-poor that they just serve to capture the eye, manipulate our emotions, and short-circuit our
impulses. The propaganda and advertising industries therefore function increasingly like adult obedience industries. They instruct their audiences
in how to feel and what to think, and increasing numbers of people seem to accept and follow the cues without question." Nancy Snow, author of
_American Propaganda, Free Speech and Opinion Control since 9-11_
Take the emphasis on professional sports. It sounds harmless but it really isn't. Professional sports are a way of building up jingoist
fanatacism... This idea of cheering for your home team... that's a way of building into people irrational submissiveness to power [i.e., the
nation state?]... and I think it's one of the reasons it gets such a huge play... The indoctrination that's done by tv and so on, is not trying
to pile up evidence and give arguments and so on, it's to inculcate attitudes... There are a lot of measures of how effective this is...
Noam Chomsky
"Technology can be among the most powerful weapons in the dictator’s armory. Propaganda, the suppression of the truth, particularly in
democratic societies, will bring upon an age of enslavement where instead of yokes and chains, people in celebrated “free” societies like America
will be bound by the soft restraints of ignorance, incuriousness, distraction and irrationality." Aldous Huxley
This Power Elite directly employs several millions of the country's working force in its factories, offices and stores, controls many millions
more by lending them the money to buy its products, and, through its ownership of the media of mass communication, influences the thoughts,
the feelings and the actions of virtually everybody. To parody the words of Winston Churchill, never have so many been manipulated so much
by so few. Aldous Huxley
"...that control through the punishment of undesirable behavior is less effective, in the long run, than control through the reinforcement of
desirable behavior by rewards, and that government through terror works (on the whole) less well than government through the non-violent
manipulation of the environment and of the thoughts and feelings of individual men, women and children." Aldous Huxley, Brave New World
Revisited, 1948
“When you control opinion, as corporate America controls opinion in the United States by owning the media, you
can make the [many] believe almost anything you want, and you can guide them.” Gore Vidal
Under the Nazis enormous numbers of people were compelled to spend an enormous amount of time marching in serried ranks from point A to
point B and back again to point A. "This keeping of the whole population on the march seemed to be a senseless waste of time and energy. Only
much later," adds Hermann Rauschning, "was there revealed in it a subtle intention based on a well-judged adjustment of ends and means.
Marching diverts men's thoughts. Marching kills thought. Marching makes an end of individuality. Marching is the indispensable magic stroke
performed in order to accustom the people to a mechanical, quasi-ritualistic activity until it becomes second nature." Aldous Huxley, Brave New
World Revisited, 1948
"With each newly minted crisis, US leaders roll out the same time-tested scenario. They start demonizing a foreign leader ... charging them with
being communistic or otherwise dictatorial, dangerously aggressive, power hungry, genocidal, given to terrorism or drug trafficking, ready to deny

us access to vital resources, harboring weapons of mass destruction, or just inexplicably "anti-American" and "anti-West." Lacking any information
to the contrary, the frightened public ... are swept along." Michael Parenti
Without some form of censorship, propaganda in the strict sense of the word is impossible. In order to conduct a propaganda there must be some
barrier between the public and the event. Access to the real environment must be limited, before anyone can create a pseudo-environment that he
thinks wise or desirable. Walter Lippman, author of Public Opinion, 1921
"If you tell a lie big enough and keep repeating it, people will eventually come to believe it. The lie can be maintained only for such time as the State can shield the people
from the political, economic and/or military consequences of the lie. It thus becomes vitally important for the State to use all of its powers to repress dissent, for the truth is the
mortal enemy of the lie, and thus by extension, the truth is the greatest enemy of the State." Joseph Goebbels

"There can be no liberty for a community which lacks the means by which to detect lies." Walter Lippmann
"Our job is to give people not what they want, but what we decide they ought to have.” – Richard Salant, former President of CBS News
The press can both simulate public opinion and miseducate it. Thus we may see terrorists heroized, or secret matters, pertaining to one's nation's defense, publicly
revealed, or we may witness shameless intrusion on the privacy of well-known people under the slogan: "everyone is entitled to know everything." But this is a false
slogan, characteristic of a false era: people also have the right not to know, and it is a much more valuable one. The right not to have their divine souls stuffed with
gossip, nonsense, vain talk. A person who works and leads a meaningful life does not need this excessive burdening flow of information.
Hastiness and superficiality are the psychic disease of the 20th century and more than anywhere else this disease is reflected in the press. In-depth analysis of a
problem is anathema to the press. It stops at sensational formulas.
Such as it is, however, the press has become the greatest power within the Western countries, more powerful than the legislature, the executive and the judiciary.
One would then like to ask: by what law has it been elected and to whom is it responsible? In the communist East a journalist is frankly appointed as a state official. But
who has granted Western journalists their power, for how long a time and with what prerogatives?
Alexander Solzhenitsyn at Harvard, June 8, 1978
Television is altering the meaning of "being informed" by creating a species of information that might properly be called
disinformation... Disinformation does not mean false information. It means misleading information - misplaced, irrelevant, fragmented or
superficial information - information that creates the illusion of knowing something, but which in fact leads one away from knowing." Neil
Postman
"The basic tool for the manipulation of reality is the manipulation of words. If you can control the meaning of words, you can
control the people who must use the words." Philip K. Dick"
"The twentieth century has been characterized by three developments of great political importance: the growth of democracy, the growth of
corporate power, and the growth of corporate propaganda as a means of protecting corporate power against democracy." Alex Carey
"The propaganda system allows the U.S leadership to commit crimes without limit and with no suggestion of
misbehavior or criminality; in fact, major war criminals like Henry Kissinger appear regularly on TV (...)"
S. Herman

Edward

"Those who can make you believe absurdities can make you commit atrocities." Voltaire [our ignorance is their strength]
"With each newly minted crisis, US leaders roll out the same time-tested scenario. They start demonizing a foreign leader ... charging them with
being communistic or otherwise dictatorial, dangerously aggressive, power hungry, genocidal, given to terrorism or drug trafficking, ready to deny
us access to vital resources, harboring weapons of mass destruction, or just inexplicably "anti-American" and "anti-West." Lacking any information
to the contrary, the frightened public ... are swept along." Michael Parenti
"Technology can be among the most powerful weapons in the dictator’s armory. Propaganda, the suppression of the truth, particularly in democratic societies,
will bring upon an age of enslavement where instead of yokes and chains, people in celebrated “free” societies like America will be bound by the soft restraints of
ignorance, incuriousness, distraction and irrationality." Aldous Huxley
"The Hate rose to its climax. The voice of Goldstein had become an actual sheep’s bleat, and for an instant the face changed into that of a sheep.
Then the sheep-face melted into the figure of a Eurasian soldier who seemed to be advancing, huge and terrible, his sub-machine gun roaring,
and seeming to spring out of the surface of the screen, so that some of the people in the front row actually flinched backwards in their seats. But in
the same moment, drawing a deep sigh of relief from everybody, the hostile figure melted into the face of Big Brother, black-haired, blackmoustachio’d, full of power and mysterious calm, and so vast that it almost filled up the screen. Nobody heard what Big Brother was saying."
George Orwell, 1984
A Russian pun/proverb on certain newspapers' names, since Pravda = “The Truth” and Izvestiya = “The News”)
В Правде нет известы, в Известях нет правди = “In The Truth there is no news, and in The News there is no truth.”
"Few of us can easily surrender our belief that society must somehow make sense. The thought that the state has lost its mind and is punishing so
many innocent people is intolerable. And so the evidence has to be internally denied. " Arthur Miller
The first chapter of Propaganda (by Edward Bernays) begins: "The conscious and intelligent manipulation of the organized habits and opinions of the
masses is an important element in democratic society. Those who manipulate this unseen mechanism of society constitute an invisible government
which is the true ruling power of our country.
We are governed, our minds molded, our tastes formed, our ideas suggested, largely by men we have never heard of." Published in 1928
"(…) propaganda can be more easily injected into news from the inside than from the outside. Using CIA documents, the American reporter Carl
Bernstein [who helped break the Watergate scandal] was able to identify more than 400 American journalists who secretly carried out CIA
assignments over a twenty-five-year period between 1945 and 1970. Among media executives who cooperated with the CIA were the president of
CBS, William Paley, Henry Luce of Time, Arthur Hays Sulzberger of the New York Times, and James Copley of the Copley News Service. The
most valued CIA assets were the New York Times, CBS, and Time, Inc. The New York Times alone provided cover to the CIA for at least ten
operatives between 1950 and 1966. Bernstein found that those journalists who played along with the CIA by signing secrecy agreements were

most likely to succeed in their careers because the CIA connection gave them access to the best stories. The journalists and their CIA handlers
often shared the same educational background and the same ideal that both were serving the national-security interests of the United States.
Included in the many examples of the intelligence community/media revolving door are: (1) the former CIA director Richard Helms (mid-1960s to
early 1970s) was once a UPI wire service correspondent. (2) William Casey, the CIA director under Ronald Reagan was once chief counsel and a
board member at CapCities, which absorbed ABC News in Reagan's second term. (3) Two prominent journalists, Edward R. Murrow and Carl
Rowan, served as directors of the U.S. Information Agency under Kennedy, while the NBC Nightly News reporter John Chancellor was director of
the government international propaganda radio service, Voice of America, under L. B. Johnson. (4) The first deputy director of the NSA, Joseph H.
Ream, had previously worked as executive vice president of CBS, and after NSA, he returned to CBS without disclosing his association with the
supersecretive agency. (5} Perhaps best known is the World War I propaganda apparatus known as the Committee on Public Information chaired
by the progressive journalist George Creel with the assistance of Lord Northcliffe, owner of the Times of London and the Daily Mail, and a central
figure in the massive British propaganda effort of World War I.
The point to be made is that the intelligence and media communities are and have been closely affiliated with each other. What such collusion
leads to is censorship, such as when Arthur Sulzberger prevented his reporter Sydney Gruson from covering the United States-backed overthrow
of the Guatemalan government in 1954 at the direct request of Sulzberger's good friend Allen Dulles." Nancy Snow, author of _American
Propaganda, Free Speech and Opinion Control since 9-11_
"The most dangerous man, to any government, is the man who is able to think things out for himself without regard to the prevailing superstitions and taboos.
Almost inevitably he comes to the conclusion that the government he lives under is dishonest, insane and intolerable, and so, if he is romantic, he tries to change it.
And even if he is not romantic personally he is apt to spread discontent among those who are." H.L. Mencken

climate science... presently the subject of much EmpyreMedia propaganda.

Twenty-Five Rules of Disinformation [shortened, from an essay called How to Detect Lies by H M Sweeney http://
www.mnforsustain.org/index.htm Pretend that you are an Evil Overlord when you read this, for it is written that way.]
1. Hear no evil, see no evil, speak no evil.
Regardless of what you know, don't discuss it -- especially if you are a public figure, news anchor, etc. If it's not reported, it
didn't happen, and you never have to deal with the issues.
2. Become incredulous and indignant.
Avoid discussing key issues and instead focus on side issues which can be used to show the topic as being critical of some
otherwise sacrosanct group or theme. This is also known as the 'How dare you!' gambit.
3. Create rumor mongers.
Avoid discussing issues by describing all charges, regardless of venue or evidence, as mere rumors and wild accusations. Other
derogatory terms mutually exclusive of truth may work as well. This method works especially well with a silent press because
the only way the public can learn of the facts are through such 'arguable rumors'. If you can associate the material with the
Internet, use this fact to certify it a 'wild rumor' from a 'bunch of kids on the Internet' which can have no basis in fact.
4. Use a straw man.
Find or create a seeming element of your opponent's argument which you can easily knock down to make yourself look good

and the opponent to look bad. Either make up an issue you may safely imply exists based on your interpretation of the opponent/
opponent arguments/situation, or select the weakest aspect of the weakest charges. Amplify their significance and destroy them
in a way which appears to debunk all the charges, real and fabricated alike, while actually avoiding discussion of the real issues.
5. Sidetrack opponents with name calling and ridicule.
This is also known as the primary 'attack the messenger' ploy, though other methods qualify as variants of that approach.
Associate opponents with unpopular titles such as 'kooks', 'right-wing', 'liberal', 'left-wing', 'terrorists', 'conspiracy buffs',
'radicals', 'militia', 'racists', 'religious fanatics', 'sexual deviates', and so forth. This makes others shrink from support out of fear
of gaining the same label, and you avoid dealing with issues.
6. Hit and Run.
In any public forum, make a brief attack of your opponent or the opponent position and then scamper off before an answer can
be fielded, or simply ignore any answer. This works extremely well in Internet and letters-to-the-editor environments where a
steady stream of new identities can be called upon without having to explain critical reasoning -- simply make an accusation or
other attack, never discussing issues, and never answering any subsequent response, for that would dignify the opponent's
viewpoint.
7. Question motives.
Twist or amplify any fact which could be taken to imply that the opponent operates out of a hidden personal agenda or other
bias. This avoids discussing issues and forces the accuser on the defensive.
8. Invoke authority.
Claim for yourself or associate yourself with authority and present your argument with enough 'jargon' and 'minutia' to illustrate
you are 'one who knows', and simply say it isn't so without discussing issues or demonstrating concretely why or citing sources.
9. Play Dumb.
No matter what evidence or logical argument is offered, avoid discussing issues except with denials they have any credibility,
make any sense, provide any proof, contain or make a point, have logic, or support a conclusion. Mix well for maximum effect.
10. Associate opponent charges with old news.
A derivative of the straw man -- usually, in any large-scale matter of high visibility, someone will make charges early on which
can be or were already easily dealt with - a kind of investment for the future should the matter not be so easily contained.)
Where it can be foreseen, have your own side raise a straw man issue and have it dealt with early on as part of the initial
contingency plans. Subsequent charges, regardless of validity or new ground uncovered, can usually then be associated with the
original charge and dismissed as simply being a rehash without need to address current issues -- so much the better where the
opponent is or was involved with the original source.
11. Establish and rely upon fall-back positions.
Using a minor matter or element of the facts, take the 'high road' and 'confess' with candor that some innocent mistake, in
hindsight, was made -- but that opponents have seized on the opportunity to blow it all out of proportion and imply greater
criminalities which, 'just aren't so.' Others can reinforce this on your behalf, later, and even publicly 'call for an end to the
nonsense' because you have already 'done the right thing.' Done properly, this can garner sympathy and respect for 'coming
clean' and 'owning up' to your mistakes without addressing more serious issues.
12. Enigmas have no solution.
Drawing upon the overall umbrella of events surrounding the crime and the multitude of players and events, paint the entire
affair as too complex to solve. This causes those otherwise following the matter to begin to lose interest more quickly without
having to address the actual issues.
13. Alice in Wonderland Logic.
Avoid discussion of the issues by reasoning backwards or with an apparent deductive logic which forbears any actual material
fact.
14. Demand complete solutions.
Avoid the issues by requiring opponents to solve the crime at hand completely, a ploy which works best with issues qualifying

for rule 10.
15. Fit the facts to alternate conclusions.
This requires creative thinking unless the crime was planned with contingency conclusions in place.
16. Vanish evidence and witnesses.
If it does not exist, it is not fact, and you won't have to address the issue.
17. Change the subject.
Usually in connection with one of the other ploys listed here, find a way to side-track the discussion with abrasive or
controversial comments in hopes of turning attention to a new, more manageable topic. This works especially well with
companions who can 'argue' with you over the new topic and polarize the discussion arena in order to avoid discussing more key
issues.
18. Emotionalize, Antagonize, and Goad Opponents.
If you can't do anything else, chide and taunt your opponents and draw them into emotional responses which will tend to make
them look foolish and overly motivated, and generally render their material somewhat less coherent. Not only will you avoid
discussing the issues in the first instance, but even if their emotional response addresses the issue, you can further avoid the
issues by then focusing on how 'sensitive they are to criticism.'
19. Ignore facts presented, demand impossible proofs.
This is perhaps a variant of the 'play dumb' rule. Regardless of what material may be presented by an opponent in public forums,
claim the material irrelevant and demand proof that is impossible for the opponent to come by (it may exist, but not be at his
disposal, or it may be something which is known to be safely destroyed or withheld, such as a murder weapon.) In order to
completely avoid discussing issues, it may be required that you to categorically deny and be critical of media or books as valid
sources, deny that witnesses are acceptable, or even deny that statements made by government or other authorities have any
meaning or relevance.
20. False evidence.
Whenever possible, introduce new facts or clues designed and manufactured to conflict with opponent presentations -- as useful
tools to neutralize sensitive issues or impede resolution. This works best when the crime was designed with contingencies for
the purpose, and the facts cannot be easily separated from the fabrications.
21. Call a Grand Jury, Special Prosecutor, or other empowered investigative body.
Subvert the (process) to your benefit and effectively neutralize all sensitive issues without open discussion. Once convened, the
evidence and testimony are required to be secret when properly handled. For instance, if you own the prosecuting attorney, it
can insure a Grand Jury hears no useful evidence and that the evidence is sealed an unavailable to subsequent investigators.
Once a favorable verdict is achieved, the matter can be considered officially closed. Usually, this technique is applied to find the
guilty innocent, but it can also be used to obtain charges when seeking to frame a victim.
22. Manufacture a new truth.
Create your own expert(s), group(s), author(s), leader(s) or influence existing ones (...) In this way, if you must actually address
issues, you can do so 'authoritatively.'
23. Create bigger distractions.
If the above does not seem to be working to distract from sensitive issues, or to prevent unwanted media coverage of
unstoppable events such as trials, create bigger news stories (or treat them as such) to distract the multitudes.
24. Silence critics.
If the above methods do not prevail, consider removing opponents from circulation by some definitive solution so that the need
to address issues is removed entirely. This can be by their death, arrest and detention, blackmail or destruction of their character
by release of blackmail information, or merely by destroying them financially, emotionally, or severely damaging their health.
25. Vanish.
If you are a key holder of secrets or otherwise overly illuminated and you think the heat is getting too hot, to avoid the issues,

vacate the kitchen.

Eight Traits of the Disinformationalist

[shortened, from a essay called How to Detect Lies by H M Sweeney

http://

www.mnforsustain.org/index.htm]
1) Avoidance
They never actually discuss issues head-on or provide constructive input, generally avoiding citation of references or credentials. Rather, they
merely imply this, that, and the other. Virtually everything about their presentation implies their authority and expert knowledge in the matter
without any further justification for credibility.
2) Selectivity
They tend to pick and choose opponents carefully, either applying the hit-and-run approach against mere commentators supportive of opponents,
or focusing heavier attacks on key opponents who are known to directly address issues. Should a commentator become argumentative with any
success, the focus will shift to include the commentator as well.
3) Coincidental
They tend to surface suddenly and somewhat coincidentally with a new controversial topic with no clear prior record of participation in general
discussions in the particular public arena involved. They likewise tend to vanish once the topic is no longer of general concern. They were likely
directed or elected to be there for a reason, and vanish with the reason.
4) Teamwork
They tend to operate in self-congratulatory and complementary packs or teams. Of course, this can happen naturally in any public forum, but there
will likely be an ongoing pattern of frequent exchanges of this sort where professionals are involved. Sometimes one of the players will infiltrate the
opponent camp to become a source for straw man or other tactics designed to dilute opponent presentation strength.
5) Anti-conspiratorial
They almost always have disdain for 'conspiracy theorists' and, usually, for those who in any way believe JFK was not killed by LHO. Ask yourself
why, if they hold such disdain for conspiracy theorists, do they focus on defending a single topic discussed in a NG [NewsGroup, or Forum]
focusing on conspiracies? One might think they would either be trying to make fools of everyone on every topic, or simply ignore the group they
hold in such disdain. Or, one might more rightly conclude they have an ulterior motive for their actions in going out of their way to focus as they do.
6) Artificial Emotions
[The paid-for person who posts has] An odd kind of 'artificial' emotionalism and an unusually thick skin -- an ability to persevere and persist even in
the face of overwhelming criticism and unacceptance. This likely stems from intelligence community training that, no matter how condemning the
evidence, deny everything, and never become emotionally involved or reactive. The net result for a disinfo artist is that emotions can seem
artificial. Most people, if responding in anger, for instance, will express their animosity throughout their rebuttal.
But disinfo types usually have trouble maintaining the 'image' and are hot and cold with respect to pretended emotions and their usually more calm
or unemotional communications style. It's just a job, and they often seem unable to 'act their role in character' as well in a communications medium
as they might be able in a real face-to-face conversation/confrontation.
You might have outright rage and indignation one moment, ho-hum the next, and more anger later -- an emotional yo-yo. With respect to being
thick-skinned, no amount of criticism will deter them from doing their job, and they will generally continue their old disinfo patterns without any
adjustments to criticisms of how obvious it is that they play that game -- where a more rational individual who truly cares what others think might
seek to improve their communications style, substance, and so forth, or simply give up.
7) Inconsistent
There is also a tendency to make mistakes which betray their true self/motives. This may stem from not really knowing their topic, or it may be
somewhat 'freudian', so to speak, in that perhaps they really root for the side of truth deep within.
I have noted that often, they will simply cite contradictory information which neutralizes itself and the author. For instance, one such player claimed
to be a Navy pilot, but blamed his poor communicating skills (spelling, grammar, incoherent style) on having only a grade-school education. I'm not
aware of too many Navy pilots who don't have a college degree. Another claimed no knowledge of a particular topic/situation but later claimed firsthand knowledge of it.
8) Time Constant
There are three ways this can be seen to work, especially when the government or other empowered player is involved in a cover up operation:
•

ANY NG [a News Group, or forum] posting by a targeted proponent for truth can result in an IMMEDIATE response. The government and
other empowered players can afford to pay people to sit there and watch for an opportunity to do some damage. SINCE DISINFO IN A NG
ONLY WORKS IF THE READER SEES IT - FAST RESPONSE IS CALLED FOR, or the visitor may be swayed towards truth.

•

When dealing in more direct ways with a disinformationalist, such as email, DELAY IS CALLED FOR - there will usually be a minimum of a
48-72 hour delay. This allows a sit-down team discussion on response strategy for best effect, and even enough time to 'get permission' or
instruction from a formal chain of command.

•

In the NG example 1) above, it will often ALSO be seen that bigger guns are drawn and fired after the same 48-72 hours delay - the team
approach in play. This is especially true when the targeted truth seeker or their comments are considered more important with respect to
potential to reveal truth. Thus, a serious truth sayer will be attacked twice for the same sin.

Remarkably, even media and law enforcement have NOT BEEN TRAINED to deal with these issues. For the most part, only the players

themselves understand the rules of the game.

http://truth-out.org/news/item/1964:fourteen-propaganda-techniques-fox-news-uses-to-brainwash-americans

1. Panic Mongering. This goes one step beyond simple fear mongering. With panic mongering, there is never a break
from the fear. The idea is to terrify and terrorize the audience during every waking moment. From Muslims to swine flu to
recession to homosexuals to immigrants to the rapture itself, the belief over at Fox seems to be that if your fight-or-flight
reflexes aren't activated, you aren't alive. This of course raises the question: why terrorize your own audience? Because it is
the fastest way to bypasses the rational brain. In other words, when people are afraid, they don't think rationally. And when
they can't think rationally, they'll believe anything.
2. Character Assassination/Ad Hominem. Fox does not like to waste time debating the idea. Instead, they prefer a
quicker route to dispensing with their opponents: go after the person's credibility, motives, intelligence, character, or, if
necessary, sanity. No category of character assassination is off the table and no offense is beneath them. Fox and likeminded media figures also use ad hominem attacks not just against individuals, but entire categories of people in an effort
to discredit the ideas of every person who is seen to fall into that category, e.g. "liberals," "hippies," "progressives" etc. This
form of argument - if it can be called that - leaves no room for genuine debate over ideas, so by definition, it is
undemocratic. Not to mention just plain crass.
3. Projection/Flipping. This one is frustrating for the viewer who is trying to actually follow the argument. It involves
taking whatever underhanded tactic you're using and then accusing your opponent of doing it to you first. We see this
frequently in the immigration discussion, where anti-racists are accused of racism, or in the climate change debate, where
those who argue for human causes of the phenomenon are accused of not having science or facts on their side. It's often
called upon when the media host finds themselves on the ropes in the debate.
4. Rewriting History. This is another way of saying that propagandists make the facts fit their worldview. The Downing
Street Memos on the Iraq war were a classic example of this on a massive scale, but it happens daily and over smaller issues
as well. A recent case in point is Palin's mangling of the Paul Revere ride, which Fox reporters have bent over backward to
validate. Why lie about the historical facts, even when they can be demonstrated to be false? Well, because dogmatic minds
actually find it easier to reject reality than to update their viewpoints. They will literally rewrite history if it serves their
interests. And they'll often speak with such authority that the casual viewer will be tempted to question what they knew as
fact.
5. Scapegoating/Othering. This works best when people feel insecure or scared. It's technically a form of both fear
mongering and diversion, but it is so pervasive that it deserves its own category. The simple idea is that if you can find a
group to blame for social or economic problems, you can then go on to a) justify violence/dehumanization of them, and b)
subvert responsibility for any harm that may befall them as a result.
6. Conflating Violence With Power and Opposition to Violence With Weakness. This is more of what I'd call a
"meta-frame" (a deeply held belief) than a media technique, but it is manifested in the ways news is reported constantly.
For example, terms like "show of strength" are often used to describe acts of repression, such as those by the Iranian regime
against the protesters in the summer of 2009. There are several concerning consequences of this form of conflation. First, it
has the potential to make people feel falsely emboldened by shows of force - it can turn wars into sporting events. Secondly,
especially in the context of American politics, displays of violence - whether manifested in war or debates about the Second
Amendment - are seen as noble and (in an especially surreal irony) moral. Violence become synonymous with power,
patriotism and piety.
7. Bullying. This is a favorite technique of several Fox commentators. That it continues to be employed demonstrates that
it seems to have some efficacy. Bullying and yelling works best on people who come to the conversation with a lack of
confidence, either in themselves or their grasp of the subject being discussed. The bully exploits this lack of confidence by
berating the guest into submission or compliance. Often, less self-possessed people will feel shame and anxiety when being
berated and the quickest way to end the immediate discomfort is to cede authority to the bully. The bully is then able to
interpret that as a "win."
8. Confusion. As with the preceding technique, this one works best on an audience that is less confident and selfpossessed. The idea is to deliberately confuse the argument, but insist that the logic is airtight and imply that anyone who
disagrees is either too dumb or too fanatical to follow along. Less independent minds will interpret the confusion technique
as a form of sophisticated thinking, thereby giving the user's claims veracity in the viewer's mind.
9. Populism. This is especially popular in election years. The speakers identifies themselves as one of "the people" and the
target of their ire as an enemy of the people. The opponent is always "elitist" or a "bureaucrat" or a "government insider" or
some other category that is not the people. The idea is to make the opponent harder to relate to and harder to empathize
with. It often goes hand in hand with scapegoating. A common logical fallacy with populism bias when used by the right is
that accused "elitists" are almost always liberals - a category of political actors who, by definition, advocate for non-elite
groups.
10. Invoking the Christian God. This is similar to othering and populism. With morality politics, the idea is to declare
yourself and your allies as patriots, Christians and "real Americans" (those are inseparable categories in this line of
thinking) and anyone who challenges them as not. Basically, God loves Fox and Republicans and America. And hates taxes
and anyone who doesn't love those other three things. Because the speaker has been benedicted by God to speak on behalf
of all Americans, any challenge is perceived as immoral. It's a cheap and easy technique used by all totalitarian entities from
states to cults.
11. Saturation. There are three components to effective saturation: being repetitive, being ubiquitous and being

consistent. The message must be repeated cover and over, it must be everywhere and it must be shared across
commentators: e.g. "Saddam has WMD." Veracity and hard data have no relationship to the efficacy of saturation. There is
a psychological effect of being exposed to the same message over and over, regardless of whether it's true or if it even makes
sense, e.g., "Barack Obama wasn't born in the United States." If something is said enough times, by enough people, many
will come to accept it as truth. Another example is Fox's own slogan of "Fair and Balanced."
12. Disparaging Education. There is an emerging and disturbing lack of reverence for education and intellectualism in
many mainstream media discourses. In fact, in some circles (e.g. Fox), higher education is often disparaged as elitist.
Having a university credential is perceived by these folks as not a sign of credibility, but of a lack of it. In fact, among some
commentators, evidence of intellectual prowess is treated snidely and as anti-American. Education and other evidence of
being trained in critical thinking are direct threats to a hive-mind mentality, which is why they are so viscerally demeaned.
13. Guilt by Association. This is a favorite of Glenn Beck and Andrew Breitbart, both of whom have used it to decimate
the careers and lives of many good people. Here's how it works: if your cousin's college roommate's uncle's ex-wife attended
a dinner party back in 1984 with Gorbachev's niece's ex-boyfriend's sister, then you, by extension are a communist set on
destroying America. Period.
14. Diversion. This is where, when on the ropes, the media commentator suddenly takes the debate in a weird but
predictable direction to avoid accountability. This is the point in the discussion where most Fox anchors start comparing
the opponent to Saul Alinsky or invoking ACORN or Media Matters, in a desperate attempt to win through guilt by
association. Or they'll talk about wanting to focus on "moving forward," as though by analyzing the current state of things or
God forbid, how we got to this state of things, you have no regard for the future. Any attempt to bring the discussion back to
the issue at hand will likely be called deflection, an ironic use of the technique of projection/flipping.
In debating some of these tactics with colleagues and friends, I have also noticed that the Fox viewership seems to be
marked by a sort of collective personality disorder whereby the viewer feels almost as though they've been let into a secret
society. Something about their affiliation with the network makes them feel privileged and this affinity is likely what drives
the viewers to defend the network so vehemently. They seem to identify with it at a core level, because it tells them they are
special and privy to something the rest of us don't have. It's akin to the loyalty one feels by being let into a private club or a
gang. That effect is also likely to make the propaganda more powerful, because it goes mostly unquestioned.
{end}
________________________________________
no6ody has one more:
42. Drivel dumps--flood newsgroup/forum(s) with databarf. This can include hate-debates with other posters (or puppet account(s) if the
regulars won't be suckered in). The goal is to drown the truth-telling in useless and/or vile verbiage so readers, new and old, won't visit the
website(s) anymore. Troll postings may come in groups that praise/argue with the other trollz--anything to keep the drivel flowing. These
tactics are still effective for newcomers will not know who to ignore.
The internet has room enough for everyone. Just as you can deny a person access to your home if you suspect this person will diminish your
home's value, you can restrict access to your internet 'home' without being accused of censorship. If you should stake out a particular bit as your
electronic living-room, keep the animals away from it and define what counts as civilized behavior for your visitors. Only a corp$€-governbent
can censor. Content moderation is a service, and should make reading your website much more pleasurable.
Troll goals: whenever possible, distract, deceive, disturb and disgust; dominate, direct and defuse discussions; delay, divert and disrupt the
dialogue; defame and derogate truth-tellers; distort and dismiss the data; drown the discourse with delusions, dissembling and 'disinformation.'
Since it is always easier to break things than to build them, deleting obvious troll-comments is probably wise. 1) It improves the signal-tonoise ratio, 2) A website owner is not obligated to run anyone else's content [not true for those of us who 'rent' from Wordpress!], 3) Only a
governbent can censor a person or point of view. Confounds--trollz are the grit that can make gems shine. Trollz stir people to speak truth.
Refuting troll comments is fun... I enjoy it.
"Believe nothing, no matter where you read it, or who said it, no matter if I have said it, unless it agrees with your own reason and your own
common sense." Buddha
http://no6ody.wordpress.com/
thistext belongs to me, you, and everyone elseforever as long as it is for non-commercial use. You may use this work (or portions thereof) as you see fit, as long as you
don't prevent other people from having the same rights that you have now. Creative commons 3.0

"Battle not with monsters lest ye become a monster; and if you gaze into the abyss, the abyss gazes into you."

Friedrich Nietzsche

